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The U.S. Commercial Service—Your Global Business Partner. 
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Join the Revolution 
in your city.

Detroit, MI 
April 23, 2008 

Joseph.Kramer@mail.doc.gov

Dallas, TX 
April 30, 2008 

Daniel.Swart@mail.doc.gov

New York, NY 
May 14, 2008 

Joel.Reynoso@mail.doc.gov

Irvine, CA 
May 21, 2008 

Raul.Lozano@mail.doc.gov

Seattle, WA 
May 28, 2008 

Sam.Tsoming@mail.doc.gov

Denver, CO 
June, 2008 (TBD) 

Suzette.Nickle@mail.doc.gov

San Jose, CA 
June 6, 2008 

Karl.Kailing@mail.doc.gov

Boston, MA 
September 17, 2008 

Edward.Merguerian@mail.doc.gov

Revolutionize
Your Company’s Global Web Strategy

Creating a web site is easy.  
Creating a successful international e-business takes more thought.
The virtual world of business is an entirely different ball game. You must be 
prepared to rethink everything—from building your web site and targeting 
your marketing to conducting due diligence on sales inquiries to taking and 
fulfilling orders. To help you revolutionize your e-business strategy, the Com-
mercial Service is bringing together three global e-business icons—Google, 
FedEx, and Baker & McKenzie—to share best practices in our Web Revolution 
half-day seminars.

Learn how to promote your business, increase international sales and  
expand international markets using online tools.
The Internet offers a low risk, high visibility platform to market your company 
worldwide. Google will discuss cutting edge Internet-based tools to help your 
firm expand internationally.

Discover new tools for shipping your products anywhere on the globe.
Protecting your investments, getting paid, navigating through customs clear-
ance requirements, and saving time and money are important considerations 
when shipping internationally. FedEx will discuss exporting resources your 
company can leverage.

Learn about international regulations for websites and e-commerce that 
should inform your web strategy.
Baker & McKenzie will discuss worldwide regulations that affect website de-
sign, marketing and e-commerce, and Safe Harbor.

The use of these logos does not connote endorsement by the Department of Commerce of the organizations’ views, products, or services.



Join the Commercial Service’s 
Web Revolution in these cities:
Detroit, MI Joseph.Kramer@mail.doc.gov 
April 23, 2008 734.487.0259

Dallas, TX Daniel.Swart@mail.doc.gov 
April 30, 2008 817.310.3744

New York, NY Joel.Reynoso@mail.doc.gov 
May 14, 2008 212.809.2643

Irvine, CA Raul.Lozano@mail.doc.gov 
May 21, 2008 949.660.1688 x111

Seattle, WA Sam.Tsoming@mail.doc.gov 
May 28, 2008 206.553.5615 x232

Denver, CO Suzette.Nickle@mail.doc.gov 
June, 2008 (TBD) 303.844.6623 x16 

San Jose, CA Karl.Kailing@mail.doc.gov 
June 6, 2008 408.535.2743

Boston, MA Edward.Merguerian@mail.doc.gov 
September 17, 2008 617.565.4303

The U.S. Commercial Service, 
Your Global Business Partner.

With offices across the United States and in more than 80 countries, the U.S. 
Commercial Service of the U.S. Department of Commerce’s International 
Trade Administration uses its global Network and international resources to 
connect U.S. companies with international buyers worldwide.

Don’t miss this  
exciting opportunity.

Join the Revolution.

Contact the  
representative  

in your city 
to register today.

The U.S. Commercial Service—Your Global Business Partner. 

U.S. Department of Commerce    |    International Trade Administration


